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TERMINOLOGICAL PHRASEOLOGICAL
UNITS OF THE BUSINESS SPHERE
IN KAZAKH AND ENGLISH LANGUAGES

In the world of language and communication, terminological
phraseological units play an important role, especially in the business
sector, where accuracy and effectiveness of communication are key
success factors. Terminology, as a special lexical group, enriches the
language with special expressions that combine semantic saturation and
specialized lexical turnover. Terminological phraseological units act as a
kind of «codes» understandable to representatives of a certain field, and
are designed to facilitate and speed up the process of communication in a
professional environment.

Terminological phraseological units are structured expressions,
often enriched with historical, cultural and professional nuances. In the
business sphere, where even small misunderstandings can have serious
consequences, the use of specific expressions becomes an integral part of
successful interaction.

The purpose of this article is to consider terminological phraseological
units in the context of business communication in two languages, Kazakh
and English, identifying their role, features of use, and also compare their
impact in the context of cultural and linguistic differences. By opening the
doors to the world of professional communication, we immerse ourselves
in a unique linguistic field where these phraseological units become not
only a means of transmitting information, but also the key to successful
business in various cultural environments.
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Introduction

The usage of phraseological units and phrases is becoming a significant
aspect of managing commercial connections in the modern corporate environment,
where good communication is essential. Professional vocabulary includes these
uncommon terms with a wide range of meanings and contexts. Let’s examine the
significance of terminological phraseological units for business and their impact
on the corporate world’s interaction process. Every word in business has a purpose,
and rational information transfer is essential to successful mutual comprehension.
In addition to improving intelligibility, terminological phraseological units also
cut down on message volume. This is particularly crucial for agreements, projects,
and strategic strategies.

Terminological phraseological units serve as a sort of language code within an
organization or sector. By establishing a consistent language among staff members,
they help to avoid misunderstandings and facilitate rapid team communication.

Terminological phraseological units serve as a bridge between many
languages and cultures in the context of international business. Their application
aids in preventing miscommunications resulting from disparities in word
interpretation, which is particularly crucial when working with international teams
and negotiating [1, p. 123].

Because of their exact and organized shape, terminological phraseological
units help you save time, which is typically needed for explanations and
clarifications. This is a huge benefit in a company where productivity is essential.
High levels of efficiency and a deeper comprehension of the subject matter are
provided by the usage of terminological phraseological units. This builds credibility
in the business world and boosts the trust of clients and partners.

Businesses must be flexible and efficient in a business climate that is changing
quickly. Terminological phraseological units facilitate rapid adjustment to shifting
market conditions and trends. Finally, in order to guarantee effectiveness, precision,
and clarity in business communications, terminological phraseological units are
essential. They have a significant influence on gaining advantages from conducting
business in the contemporary corporate sector in addition to helping professionals
broaden their vocabulary. These sentences must be used as a language tactic in
order to succeed in a dynamic and competitive setting.

Unfortunately, there aren’t many studies out there right now where the writers
would take terminological phraseological units into account in a business setting.
However, there are studies in the fields of linguistics and corporate communication
that address this subject in part.
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Materials and methods

Materials from the Corpus of Modern English (COCA), the National Corpus
of the Kazakh language, and specialized dictionaries were used in the study.
Automated data collecting, etymological, comparative, and contextual analysis
were all part of the process. The effort involved the extraction and systematization
of phraseological units, the analysis of their usage and meanings, and the discovery
of similarities and contrasts between the English and Kazakh languages.

The research of terminological phraseological units in the business domain
was conducted using a range of resources that covered both theoretical and practical
elements. The work of L. P. Chudinova, who researched professional vocabulary
using English and Russian language materials, and V. V. Vinogradov, who
contributed basic understanding of Russian phraseology, served as the foundation
for Russian phraseology. Leslie A. Reigel and John M. Lutz’s Dictionary of
Business Phraseology was a valuable resource for the study of business terms in
the English language. The studies of Guy Hofstede on the interplay of cultures
in companies and Edward T. Hall on the hidden dimensions of culture were
used to comprehend cultural factors in corporate communications. The works
of N. D. Arutyunova on language and the human world and T. F. Smolentsev
on phraseological terminology significantly advanced the study’s theoretical
component. L. V. Shcherba and Y. D. Apresyan’s study in the field of general
theory of phraseology produced dictionaries of Russian phraseological units,
which served as foundation for the practical portion. Research on the lexicology
of the English language by N. D. Arutyunova and the works of N. D. Ardzinba
produced important information regarding terminological consciousness and the
linguistic view of the universe. These resources enabled a thorough investigation
of terminological phraseological units and the identification of their characteristics
in a business setting.

In his works on phraseology, V.V. Vinogradov points out that phraseological
units have a unique meaning and may effectively convey intricate ideas, both of
which are highly beneficial in professional communication [2, p. 120].

L. P. Chudinova in her research addresses the role of phraseology in the
formation of professional language, emphasizing that stable expressions contribute
to the accuracy and brevity of expression of thoughts [3, p. 68].

Terminological phraseological units may be part of the clear and
consistent language that is required in a corporate setting, according
to business communication researchers like Naumenko L. K. [4].
The usage of localized phraseological units can enhance mutual understanding
and aid in overcoming linguistic and cultural barriers in international commercial
settings, according to intercultural communication specialists Edward Hall and
Guy Hofstede [5; 6, p. 205].
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Although there may not be much specific research on terminological
phraseological units in business, consulting the works of these authors enables us to
observe the accuracy, clarity, and cultural context in professional communication.
A stable expression with a particular meaning in a field of study, a professional
setting, or a topic area is called a terminological phraseology. The two primary
components of this linguistic term are phraseological and terminological [7, p. 208].

1 Terminological aspect includes the use of terms specific to the field of
knowledge or activity. Terms are specialized vocabulary used within a discipline,
and they often have a clear and highly specialized meaning.

2 Phraseological aspect includes the use of stable expressions in a certain
area or context. These terms acquire a distinct meaning that differs from their
potential meaning in the language of common speech. Such terms are frequently
used in professional settings and are a way to convey concepts more clearly and
succinctly. Many disciplines, including science, medicine, technology, and others,
use terminological phraseological units. These terms can be used to fully and
precisely express ideas unique to a given field of study, and they frequently form
a crucial component of the vocabulary used by experts in that discipline.

Unfortunately, there is no official definition or widespread usage of the term
«terminological phraseology» in the literature. However, the idea can be clarified
with the aid of linguists’ and terminology and phraseology experts’ studies.

Glotova T. A., Bekoeva M. T. point out that phraseological units in
terminology are identified by a unique usage of words and idioms that take on a
particular meaning in a certain profession or area of study [8, p. 78].

Terminological phraseology is a category in which phraseological phrases
unique to a given topic area are employed, according to Russian linguist
N. D. Arutyunova [9, p. 85].

Therefore, a stable statement unique to a certain field of knowledge or
profession that blends distinct phraseological constructions with terminological
composition might be referred to as terminological phraseology. Since it is a
reliable way to effectively and succinctly convey professional ideas, this style of
language is typically pertinent to a given discipline.

Results and discussion

Most of the time, phraseological units are viewed in a broad context without
being separated into general and terminological ones. Nonetheless, we can think
about the primary purposes of phraseological units generally and use them in
terminology:

1 The preservation of language resources is aided by terminological
phraseological units. They allow you to communicate complicated ideas or
concepts using straightforward language. Phraseological units are «staples
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connecting elements of phraseological meaning», according to Baranova A. N.
and Dobrovolskii D. O. [10].

2 Phraseological units frequently have complex meanings that include emotive
resonances and shades. This enables you to effectively communicate intricate ideas
via language, particularly in scientific and professional domains. Phraseological
units, as Y. D. Apresyan notes, contribute to the «expressive saturation of the
language» [11].

3 In a terminological and professional context, phraseological units
can function as a particular linguistic code that defines one’s professional
identity. This corresponds to the idea of N. D. Ardzinba’s «terminological
consciousness» [12, p. 45].

4 Phraseological units can help with comprehension and memorization during
communication, particularly in a terminological setting. Using reliable language
reduces the possibility of misunderstandings.

5 The usage of phraseological phrases in terminology may have an impact on
communication skills. You can communicate more successfully in the workplace
if you know how to employ phraseological units correctly.

Although they are not usually divided into distinct categories, terminological
phraseological units are essential for accurate and understandable communication
in specialist disciplines. Linguist N. D. Arutyunova emphasizes that they enhance
specialized vocabulary, produce unique professional language, and support
professional identity and linguistic standards [13].

The development and operation of specialist vocabulary are thus greatly aided
by terminological phraseological units, which provide professional language its
characteristics and the capacity to communicate certain ideas and information.
Similar to other languages, Kazakh has a wealth of dependable idioms and phrases
that could be useful in commercial settings.

Here are some common examples of phraseological units that can be used
in the Kazakh language:

«Canvikmol oymatinanowvipy» (tax efficiency): Meaning: optimize the tax
liability. Usage example: «KP caibik kogekcin/ie )xa3bluiFaH HOpMaTuBTep, TOJIEM
OoiibIHIIa OEKITUINeH MaibI3aap, epekenep MeH KEeHULIIKTep il Tai1ana OThIPHII,
CaBIKTHIK OHTANIAHABIPY OAFbITHI OOMBIHIIIA YCBIHBICTAD JKacay KaKeT.

«Koxk acazanvinapy (6inikmi srcymorcuviiap) (blue collar): Meaning: skilled
workers directly employed in industrial production. Usage example: «ExOex
HAPBIFBIH/IA «aK JKaFalbUIapIaH» repi, «KeK jKarajbuiap» CypaHbICKa He OOJbII
OTBIPY.

«Axcax yiipexy (lame duck): Meaning: a company that provides jobs to many
people employed in the national economy, but is unable to survive without the
help of the state; in the American political system, the informal nickname of the
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president, who will soon leave office after losing the next election. Usage example:
«JleMOKpaTKa «aKcak yipek» 00JIbI KepiHOey YIIIiH (aMepHKaH/IBIK CasiCH TEPMHH,
OKIUJIETTIKTEPI )KaKbIH/1a asiKTaNaThIH IPE3UICHTTI MEH3EH11) Keleci aiia keneci
caiinayFa KaTbiCy HHETI Typasibl )Kapusulaiichi3 6a AereH cayan KOHbLIIbDy

«Apam akway (Dirty money): Meaning: income obtained illegally. Usage
example: «Apam akiia TamKbIChl KENETiH aTasKTap TYpJi KYHATBIPKbI OpEKETKE
Oapabi».

An overview of the main terminological phraseological units of the English
language includes a wide range of expressions used in various social spheres. Here
are some examples of phraseological units that relate to business:

«At the helm»: Meaning: on the steering wheel, on top of the controls. Usage
example: «With a new CEO at the helm, the company is expected to undergo
significant changes».

«Cutting-edge»: Meaning: advanced, modern. Usage example: «Our company
aims to provide cutting-edge solutions in the technology sector».

«Bottom liney: Value: The final figure, the total financial result. Usage
example: «Increasing efficiency will positively impact the bottom line of the
company».

«Think outside the box»: Meaning: think outside the box, creatively. Usage
example: «To solve this problem, we need to encourage our team to think outside
the box».

«Ballpark figurey»: Value: An approximate figure, a rough estimate. Usage
example: «Can you give me a ballpark figure for the budget of this project? »

«Get the ball rolling»: Meaning: to start something, to make the first
contribution. Usage example: «Let’s schedule a meeting to get the ball rolling on
the new marketing campaigny.

«In the redy: Meaning: to be at a loss, to have a negative financial result.
Usage example: «The company has been in the red for the past two quartersy.

«Back to the drawing boardy: Meaning: start over, review your plans. Usage
example: «The initial project proposal was rejected, so it’s back to the drawing
board».

«Cut corners»: Meaning: save on something, make concessions to quality.
Usage example: « We cannot afford to cut corners when it comes to product safety».

«Hit the ground runningy»: Meaning: start immediately with full strength,
get to work vigorously. Usage example: «Our new employee is ready to hit the
ground running and contribute to the teamy.

Phraseological units are a small part of English business terms but are crucial
for professional communication. Translation and adaptation of these units are
essential in a globalized business context, requiring attention to linguistic and
cultural nuances. Adaptation should align with Kazakh cultural values, ensuring
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professionalism and accuracy. Understanding industry specifics is key for effective
and consistent use of business terminology.

The translation of phraseological units from English into Kazakh requires
consideration of cultural characteristics, professional terminology and context.
Here are some examples of adapting and translating business terms:

«At the helmy. Adaptation: «ryTkanay. Translation: «On the steering wheel,
on top of the controls». Usage example: «Erep Oyi1 TyTKama OTbIpaThiH MaMaHIaP
THICTI JICHTeH/Ie KhI3MET KOPCETIICHTIH 00JIca, OJap/IblH JKayarnKepIILTiri KaTaH
KapaJiafpl, — JIe/ii OOJIBIC OKIMiY.

«Cutting-edgey». Adaptation: «03aT, 03bIK, QJIJIBIHFBI KaTapiiby. Translation:
«advanced, moderny. Usage example: «bi311iH KOMITaHHS 03bIK TEXHOIOT USITAP/IBI
JIAMBITYFa KOMEK KOPCETEe/Ii».

«Bottom liney. Adaptation: «ra3a naiina, Tadbic, kipic». Translation: 2Final
figure, net profity. Usage example: «Ta3a mnaiina — xocinopeiga (pupmaza)
caJIpIKTap MeH 0acka jJa TeJieMJIep/ii TeJIETeHHEH KeiiH KaJlaThIH Iai1ay.

«Think outside the box». Adaptation: «kaipinraH Teic oisay». Translation:
«thinking outside the box». Usage example: «byriHri KyHi KbI3MeT cajackiHa
KapamacTaH KPeaTHBTI )KOHE KANBINTAaH ThIC O-MiKip/iH MAHBI3ABLIBIFBI TYPAIIBI
KOIl alThLIa IbI».

«Ballpark figure». Adaptation: «kybIKTamMa KepceTkinn. Translation: «An
approximate figure». Usage example: «MacBook Air »yMbIC ©HIMAUTITIHIH
KYBIKTaMa KOPCETKIIIll abIHIbD».

«Get the ball rolling». Adaptation: «eni HykTeneH KbUDKY». Translation:
«to get off the ground». Usage example: «Kpurtukanbsik (e11) HyKTe — OapibIK
OHIMHIH OTKI31Iyl Ke3iH/eri naijacelHa TEH CaThLIy Ke31HJErl KOCIMOPBIHHBIH
UIBIFBIHAAPBD).

«In the redy. Adaptation: «mbiFsinFa ymsipay». Translation: «To be at a loss,
to bear losses». Usage example: « ¥ ITTBIK KO HIBIFBIHFA YIIBIPAYbI MYMKiH».

«Back to the drawing boardy. Adaptation: «Hennen Oacray, OackiHaH
Oactay». Translation: «(start) from the beginning; (start) from scratch; (start) from
scratch». Usage example: «KacinTi HeneH Oactay yIIiH ci3re HapbIKTa JKYMBIC
iCTeHTIH OacekenecTepre MyKHsT Tajjay XKYprizy KaxkeT 00osab».

«Cut corners». Adaptation: «yremzey». Translation: «to do something in
the easiest, cheapest or fastest way, to save money». Usage example: «Anmarsl
OOJIBICBIHJIA CY YHEM/ICY TEXHOJIOTHSIIAPBIH SHTI3y Macelesiepi TaIKbUIaH/IbD».

«Hit the ground runningy». Adaptation: «KyMbICKa Kipicy; KyMbICKa
kocbuty». Translation: «get into work quickly; immediately immerse yourself
in doing something». Usage example: «Enai ke3ekre eHipiepre yiHbIMIacTbIpy
MOCEJICIIePIH Iy i )KEACIICTIMN, ACPLy KYMBICKA KIPICY KakeT.
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When modifying Kazakh terminological phraseological units for economic
purposes, linguistic correctness and cultural significance must be carefully taken
into account. Although their usage and prominence vary, both Kazakh and English
have certain phraseological units and business terms.

Phraseological units are frequently employed in English and represent a variety
of cultural elements, which helps to provide accurate and transparent corporate
communication. Kazakh, on the other hand, contains fewer phraseological units
and frequently combines cultural components that affect business communication,
like collectivism and deference to authority.

The wider variety of English phraseological units and their incorporation into
everyday business discourse, as opposed to their less common usage in Kazakh,
are important distinctions. Given the particular context and target audience, care
must be used while translating English terminology into Kazakh to guarantee
linguistic and cultural authenticity.

It is necessary to strike a balance between cultural traits and unambiguous
communication when using business vocabulary in both languages. This way, the
terminology will be in line with corporate culture without being overly formal or
informal. To avoid misunderstandings and improve communication, it is essential
to comprehend professional and cultural quirks.

Conclusions

The semantics of phraseological units are formed by linguistic and cultural
distinctions that are revealed when business terminology in two languages is
studied. One can observe how cultural differences impact the understanding and
application of phraseological units in the business setting by comparing the English
and Kazakh languages.

Examples of the use of terminological phraseological units emphasize their
importance in business communication. For example, the phrase «to be on the
same page» in English expresses the importance of consistency and understanding
in a team, while an equivalent phrase in Kazakh such as «0ip TonkeiHma» also
emphasizes collective interaction and mutual understanding.

The study highlights the necessity of modifying terminological phraseological
units according to the linguistic and cultural context. For example, the phrase
«at the helm» in English can be successfully adapted as «tyrkama» in Kazakh,
retaining a similar meaning about management, leadership of something, heading
something, determining the direction of development.

Generally speaking, both language proficiency and an awareness of cultural
traits are necessary for comprehending and applying phraseological units in
a professional setting. This facilitates productive engagement in professional
communication, where cultural sensitivity and precision are essential.
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Examining terminological phraseological units demonstrates how they
influence and reflect business culture and professional relationships. The study
emphasizes how these modules promote clear, culturally appropriate transmission
of professional concepts and enhance business conversation.
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*I B. Hecunbaii!, M. K. Mambemosa’®, K. C. Andawesa’
12351-Mapabu ateiHaars Kazak ¥ITTHIK YHHBEPCHUTETI,
Kasakcran PecnyOnukacel, AMarsl K,

27.05.24 x. bacmara TYCTI.

31.01.25 . Ty3erynepiMeH TYCTi.

17.02.25 . OachIn HIbIFapyFa KaObLIIaH bl

KA3AK KOHE AFbIJIIIBIH TIJITEPIHAETT BU3SHEC
CAJIACBIHBIH TEPMUHOJIOT UAJBIK ®PAZEOJIOI'U3M/IEPI

Tin dicome KapblM-KamuIHAC oleMIHOe MEPMUHONOSUSIBIK UOUOMATAD
ManbL30bl POJL amKapadvl, scipece buzHecme, KapblM-KAmblHACHbIY 0910121
MeH muimoiniei mabvicmoly Heeizel hakmopaapel 606N MabwLIAObL.
Tepmunonoeusi apnaiivl JeKCUKALLIK MON peminde Miidi Ma2blHANbIK
OQiIbIK NeH apHaylbl JeKCUKAbIK KOJOAHbIC Oipikmipemin apHailvl
mipkecmepmer 6aubimaodsl. TepmMuHOI0USIBIK (DPA3e0N02UsIbIK DIipaiKmep
beneini Oip cana oxinoepine myciHikmi, Kociou opmada KapblM-KAmblHAC
NPOYeECiH JHCEHIIOCMY JHCOHE Jicedesl0emy YUIH HCACAN2aH «KOOMAapPObLH»
Oip mypi peminde opexem emeoi.

Tepmunonocusinvix (hpaseonozusnvik Oipnikmep — kobinece mapuxiu,
MOOEHU JicoHe KOCIOU KOHHOMAYUANAPMEH Oaiblmblieal KypbliblMObIK
oeprexmep. Kiwkenmau mycinicneywinikmepOiy 63i ayvlp sapoanmapea
OKeJemiH ICKepaiK ojeMoe HAKmol miloi KOIOAHY Commi Kapvim-
KamulHacmuly axcvlpamac 6onicine auHanaobl.

byn makananviy magcamol — exi mindeei Ka3zax JHCoHe
azvliublh mitoepindezi iCKepiik KapblM-KAmblHAC KOHMeKcminoe2l
MEPMUHONIOZUSTIBIK, (PPA3e0N0USNLIK DIpIKMepOi Kapacmolpy, oaapobly
PONIH, KONOAHBLILY epeKueniKmepin anblkmay, COHOAU-aK MOOEHU JCOHE
MINOIK aUbIPMAUBIILIKMAD MYPS8bICHIHAH 0AAPObIY ICEPIH CALICIBIPY.
Kocibu kapviv-Kamulnac oniemine ecik auty apkbiibl 013 0)J1 (hpazeonoSusiiblk,
Oipaikmep aknapammoi 6epy Kypaibl 2aHa emMec, COHbIMEH Kamap opmypJi
MoldeHu opmanapoa dusznecmi madvlcmol HCypeizyoiy Kiimi GOAamvlH
Oipezeil TUHeBUCMUKALBIK, AUMAKKA eHeMI3.

Kinmmi co30ep: mepmunonozus, mepmunicacam, paseonocusivl
mepMuH, ICKepIiK mepmMut, iCKepaiK mil
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1.23Kazaxckuil HanpoHaabHbIH

YHHUBEPCHUTET UMEHH aib-Dapadu,

Pecniyonmuka Kaszaxcran, . AnMaresl.

IMoctynuio B pegaxnuto 27.05.24.

[Toctynuno ¢ ucnpasienusmu 31.01.25.

[Ipunsaro B neuars 17.02.25.

TEPMHUHOJIOT'HTYECKHE ®PA3EOJOTI'N3MbI COEPBI
BU3HECA B KABAXCKOM U AHITTUHCKOM SI3BIKAX

B mupe s13v1ka u KOMMYHUKAYUL MEPMUHOIOSUYECKUE (DPAZEON02UIMbL
USparom BAaNCHYI0 Poib, 0COOEHHO 6 chepe OusHeca, 20e MOUHOCHb U
ahpexmusHocmeb 00UeHUs AGIAIOMCS KIIOUEBbIMU pakmopamu ycnexa.
Tepmunonoaus, kak ocobas Jekcudeckas 2pynna, oboz2aujaem s3vik
CREeYUANbHBIMU BbLPAIICCHUAMU, 06beOUHAIOWUMU 6 ceDe CMbICLOBYIO
HACBIUWEHHOCb U CHeYUalu3upoannblil JeKcuueckut 0oopom.
TepmuHnonocuueckue Gpaseonocuzmvl blCIMYNAaom c80eo6pa3HbIMU
«KOOAMUY, NOHIMHBIMU NPEOCMASUMENAM ONPeOeieHHOl 0baacmu, u
nPU38ansl 00eUUMb U YCKOPUMb NPOYecc 0OWeHUs 8 NPOphecCUOHATbHOLL
cpede.

Tepmunonocuueckue ppazeonocusmvl npedcmasisiom cooou
CMPYKMYPUPOBAHHBLE GbIPAICCHUS, 3A4ACMYI0 0602dUeHHble
UCMOPUYECKUMU, KVIbMYPHBIMU U NPOPECCUOHATIbHLIMU OMMEHKAMU.
B 6usnec-cgpepe, 20e daice Hebonvbuiue HeOOPA3ZyMeHUs MO2YM UMEMb
cepbesnbie NOCIeOCMEUsl, UCRONb306AHUE CEYUDUUECKUX BbIPANCECHULL
CIMAHOBUMCS HEOMBEMIEMOTL HACMbIO YCNEUIHO20 83AUMOOCHCMBUS.

Lenv nacmosyeti cmamvu — paccmompenms MePMUHOIOSUYECKUE
@paszeonocusmol 6 KOHmMeKcme 0€108020 00WeHUsl HA O08YX S3bIKAX,
KA3GXCKOM U AHSTULICKOM, BbISGUS UX POJLb, OCOOEHHOCMU UCHONb308AHUS,
a makoce CpaAGHUMsb UX 8030€UCEUEe 8 KOHMEKCME KYIbMYPHbIX U
A36IK0GLIX pasauyuil. OmKpvleas 0eepu 6 Mup npogheccuoHalbHO20
00WeHUsl, Mbl NO2PYIHCACMCSL 8 YHUKALLHYIO JTUHSGUCTHUYECKYIO 001aCb,
20e amu ppaseonocuzMvl CMAHOSAMCS He MOJIbKO CPEOCMBEOM Nepeoay
uHpoOpMayUU, HO U KIIOUYOM K YCHEWHOMY 6€0eHUl) 0ell 8 PA3IUUHbIX
KYJIbMYPHBIX CPedax.

Knrouesvle cnosa: mepmunonozus, mepmunooopasosanue, mepmun-
@paszeonozusm, buzHec-mepmuH, 0080 A3bIK.
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