TopaiifbIpoB YHUBePCUTETiHIH

FBIJIBIMMU KYPHAJIbBI

HAYYHBIN )KYPHAJI
TopaiirbipoB yHuBepcuTeTa

TOPAUTFBIPOB
YHUBEPCUTETIHIH
XABAPIHIBICHI

(I)I/IJ]OJIOFI/IHJIBIK cepust
1997 xpurian OacTamn NIbIFaJIb

-l- TORAIGHYROV
UNIVERSITY
BECTHHUK

TOPAUT'BIPOB
YHUBEPCUTETA

duirojIornyecKas cepus
W3naercs ¢ 1997 roga

ISSN 2710-3528

Ned (2024)

IMaBionap



HAYUYHBIN JKYPHAI
TOPAMTBIPOB YHUBEPCUTETA

Dui10JI0rHYecKas cepus
BBIXOJWT 4 pasa B rof

CBUAETEJBLCTBO
O mocTaHOBKE Ha IepeydeT NepUOAMIECKOro IeYaTHOTO N3/IaHus,
MH()OPMAIMOHHOTO areHTCTBA U CETEBOTO M3/1aHHA
Ne KZ30VPY 00029268
BBIJIAHO
MuHHCTEPCTBOM HH(POPMANHU U OOIIECTBEHHOTO Pa3BUTHS
Pecry6muku Kazaxcran

TemaTH4yeckasi HANPABJIEHHOCTH
My OMUKaNns MaTepUaIoB B 00JIaCTH (QHIIOIOTHI

TTognucHoM nHAEKC — 76132

https://doi.org/10.48081/ZQUS9819

Bac pepakTopsbl — rJ1aBHBI peJaKTOp

Kycynos H. K.
0.¢h.H., npogpeccop
3aMecTHTeNb TIABHOTO PEAaKTOpa Amnecosa A. XK., dokmop PhD
OTBETCTBEHHBIHN CEKpETAPh VYaiixanosa M. A., ookmop PhD

Pepaxnus ankacel — PegjaknuoHHas KoJL1erus
HementseB B. B.,  0.¢.n., npogpeccop (Poccutickan @edepayus)
EcnenberoB A. C.,  0.¢h.H., npogpeccop
Tpymes A. K., 0.¢h.H., npogpeccop
Macnosa B. A., 0.¢h.H., npogpeccop (BPenopyccus)

[MumenoBa M. B.,  0.¢h.H., npogheccop (Poccuiickas @edepayus)
Baparosa M. H., 0.¢h.H., npogpeccop

Animyxambet XK. A., 0.¢.H., npogpeccop

[MMamayos O. K., K.¢h.H., npogheccop

[oxy6aesa 3. XK.,  mexnuueckuii pedaxkmop

3a JIOCTOBEPHOCTH MAaTCPHUAJIOB U PEKJIAMbI OTBETCTBEHHOCTB HECYT aBTOPBI U PEKJIIAMOAATCITH
Pepakuust ocrasisieT 3a coooi TIpaBO Ha OTKJIOHEHUE MaTeprualoB
an HCITOJIb30BAHUH MaTCPpHAJIOB JKypHaJla CChIIIKA Ha «BectHuK TOpaﬁT‘LIpOB YHHUBEPCUTETA» obs3aTebHa

© TopalirblpoB YHUBEPCUTET



TopaiirbipoB ynuBepcureTiHig Xabapiusicsl. ISSN 2710-3528 Dunonoeusnvik cepus. Ne 4. 2024

SRSTI 16.01.11

https://doi.org/10.4808 1/EFAV 8847

*A. Kh. Khalelova', B. M. Kadyrova?
2Toraighyrov University,

Republic of Kazakhstan, Pavlodar.

'ORCID: https://orcid.org/0000-0002-6579-904x
20ORCID: https://orcid.org/0000-0002-5952-8219

*e-mail: khalelovaaiga@mai.ru)

BUSINESS DISCOURSE RESEARCH APPROACHES
IN EUROPE, NORTH AMERICA AND KAZAKHSTAN

This article discusses the approaches of business discourse research
in Europe, North America and Kazakhstan. The article’s authors have
gathered, analyzed, and organized data to unveil the complete essence of
business discourse genres in these countries and examine their use in the
business world. For example, it was shown that various genres of business
correspondence — commercial offers, contracts, customer communication,
e-mail and fax communication were investigated. The works on business
discourse are multifaceted: the written, oral, and network business
discourse is studied from the point of view of pragmatics, cognitive science,
complex and other approaches. It also reviewed studies written about
innovations in the research of business discourse of these countries in recent
years. A new focus in the study of business discourse among linguists is
the analysis of gender relations and discourse as a manifestation of power.

In general, this work is a useful resource for those who are looking
for materials to guide their research or teaching business discourse.

Keywords: business discourse, business discourse research,
communication, genres of business discourse, intercultural communication.

Introduction

The business environment with modern technologies, new structures,

and uniting languages and cultures, has come to realize the importance of
communication in business activities. In this regard, linguists are increasingly
interested in the study of discourse in a business context.

The field of business discourse studies how business institutions achieve their
goals through talks and texts. The growing interest in business discourse among
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academics and practitioners reflects the significant global influence of business
institutions, particularly corporations.

The necessity for close attention to business discourse is contingent upon
several assumptions. Firstly, individuals dedicate a substantial proportion of
their lives to business institutions. Secondly, this work is primarily accomplished
through discourse and textual communication, particularly within managerial
roles and in a knowledge-based economy. Thirdly, there are more effective and
less effective methods of discourse practice.

Business discourse study is a field of study that encompasses different
disciplines and perspectives. These include forms of discourse analysis, such
as critical discourse analysis — conversation analysis and ethnomethodology,
action-implicative discourse analysis, organizational communication, discursive
psychology, management theory, as well as sociolinguistics, pragmatics, genre
analysis, ethnography, and narrative analysis.

Two distinctive features characterize research in the field of business
discourse. Firstly, discourse is perceived as a form of situated social action.
Secondly, there is a tendency to examine the actual use of language in the work
setting.

As far as we know, business discourse genres in Kazakhstan have received
little attention. Therefore, we intend to fill this gap by analyzing research dedicated
to this topic. This leads to the aim of the study: to investigate and compare the
approaches used by foreign and domestic scientists to analyze business discourse.
This research aims to complete the following objectives:

e To examine the genres of business discourse in Europe, North America,
and Kazakhstan.

e To determine their influence on the business world.

Materials and methods

In order to reinforce the theoretical framework, the study utilized scientific
methodologies to obtain and examine data from a selection of prominent foreign
and Kazakhstani scientists engaged in research pertaining to business discourse.
These included F. Bargiela-Chiappini, C. Nickerson, B. Planken, D. Mumby,
E. D. Suleimenova, G. G. Burkitbayeva and numerous other esteemed researchers.
This approach enabled authors to compare approaches to the study of business
discourse in Europe, North America and Kazakhstan. This comparison identified
various business correspondence genres in different countries, as well as current
research areas like gender issues and the manifestation of power in business
discourse.
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Results and Discussion

Business discourse research: The European approach.

In 2007, European researchers K. Nickerson, B. Planken, and F. Bargiela-
Chiappini published their work on global business discourse. They gave a detailed
description of the work of several European scientists who have influenced the
formation of European research since the early 1990s [1, p. 19]. For example,
L. Charles carried out studies on trade negotiations and meetings. L. Louhiala-
Salminen investigated the importance of faxing and emailing in cases. F. Bargiela-
Chiappini researched business information in HR management magazines and on
company websites.

In practice, European research includes an analysis of various genres of
business. Some researchers have specialized in a certain genre or form of (business)
communication. However, the majority are interested in how language is used to
get things done in general within business organizations.

One of the important characteristics of business discourse research in Europe
is that researchers have access to languages other than English. Notwithstanding
the preponderance of English, an expanding array of other European languages
has been the subject of investigation in the context of business discourse. This
includes French (van der Wijst, Christian), Dutch (van der Wijst), German
(Zilles), Spanish (Villemoes, Tebeaux, Candia, Charteris-Black and Ennis),
Danish (Grindsted), Norwegian (Neumann) and Portuguese (Silvestre,
Pereira) [2, p. 31]. Some researchers combined two or more languages in their
investigations. Vandermeeren’s work, for instance, considered English, French,
German, and Dutch, and F. Bargela-Chiappini studied both spoken and written
Italian and English. G. Poncini’s work included more than 14 different national
cultures with almost as many different languages [3].

The language was analyzed in its context and regarded as a discourse. The
analytical methods applied are mainly borrowed and adapted methods, which
were not specifically developed. The ideas of the Birmingham discourse analytic
tradition, for instance, influenced L. Charles’s works on business negotiations and
G. Poncini’s work on business meetings. The work of genre analyst Vijay K. Bhatia
has formed the basis of K. Nickerson’s research on email [4] and L. Louhiala-
Salminen’s work on fax communication. B. Planken’s work on negotiations was
published under the influence of the research of H. Spencer-Oatey on intercultural
communication. E. De Groot’s research on annual general reports and the work of
F. Bargiela-Chiappini on corporate websites were influenced by the multimodality
theory of G. Kress and T. van Leeuwen [1, p. 20].

By the applied nature of the research program, European researchers base their
work on empirical data. For example, in the form of survey data (S. Vandermiren,
M. L. Charles, R. Marchand-Pekkari), analysis of texts of various business genres
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(B. Planken, G. Poncini, K. Nickerson, L. Louhiala-Salminen) or experimental
investigation (M. Gerritsen, de Groot). This characteristic of the European tradition
makes it distinct from the North American tradition. Furthermore, although the
North American tradition is mainly focused on macro-theories, the European
tradition often focuses on micro-analysis.

We shall focus here on two studies to demonstrate the factual nature of
European research. Each of them, in turn, provides realistic, simulated, and
processed data. 1. The study of Business English as lingua franca within the
multinational context, led by L. Louhiala-Salminen et al. [5]. This study was
conducted in multinational corporations. Its ultimate goal was to look at how
employees view their own culture and that of others, and how it was mirrored
in the implementation of speech in spoken and written genres. This study also
included various methods of data collection and analysis, i.c., open and closed
questions and statistical analysis related to the surveys, discourse analysis in the
investigation of the meeting discourse, and genre analysis in the analysis of the
email correspondence. 2. The study of intercultural negotiations by J. Usunier [6].
This study reveals the key skills necessary to navigate difficult negotiations where
partners may differ in terms of culture, communication style, time orientation, and
personal and professional backgrounds.

Currently, researchers pay a great deal of attention to intercultural
communication, which is considered a solution and not a problem. British linguist
H. Spencer-Oatey’s research focuses on managing rapport through communication
across cultures [7]. She describes a rapport management system that is based on
social pragmatics, politeness theory, and face theory and explains in practical
terms how people use language to manage communication. G. Poncini’s research
is centred on the ways in which the group facilitates communication, utilizing
English as a shared language, and capitalizing on existing business relationships
to cultivate a sense of collective identity. In this regard, her work reflects the
nuances and complexities of business life more effectively, engaging participants
who possess experience navigating diverse cultural and linguistic contexts beyond
the conventional «one speaker — one culture» paradigm [1, p. 24].

The global community is witnessing an increase in the utilisation of new
computer media in a business environment. Consequently, the application of
multimodality and hypermodality has become a pertinent issue. Multimodality
(also referred to as polymodality, polycode or creolization) can be defined as
the combination of diverse semiotic modes, such as language and music, within
a communicative artefact or event. For instance, websites can be considered
multimodal as they integrate images, text and sound. The term hypermodality is
used to describe the manner in which the linkages in online media products, such
as webpages, extend beyond the conventional boundaries of traditional multimodal
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genres. To illustrate, while links may exist between images and text in a film poster
or print advertisement, a webpage also provides links to other pages or documents,
thus introducing another layer of connectivity [8].

Another area of interest for business discourse research in Europe is a crucial
study aimed at identifying inequalities in the business environment through
discourse. Gender inequality in some organizations is a complicated phenomenon
and the nature of this inequality is mostly seen in the organization’s structure,
practice, and process. A significant body of research has been dedicated to the
examination of gender and discourse in the context of governance structures within
the field of European business discourse.

Business discourse research: The North American approach.

Business discourse studies in North America are highly interdisciplinary,
drawing on methods and theory from the fields of rhetoric, literary analysis, cultural
studies, anthropology, organizational behaviour, industrial psychology, English
studies, composition, design studies, and business administration.

In the construction of post-war industry, communication researchers
focused primarily on practice, on efficient and effective communication within
the established hierarchy of large corporations. Documentation qualities such as
brevity, clarity, and conciseness have been emphasized in manuals and style guides
for professionals and businesses. However, this quite narrow view of business
writing gave way to more complex analysis in the late 20th century. For example,
D. Mumby examined the development of organizational communication as a
discipline in the United States in the 1980s and saw a shift from a focus on practices
and systems to a new emphasis on organizational culture and interpretative
research [9, pp. 1-9]. Communication not only reflects organizational structure
but is increasingly seen as an organizational design element. Anthropological
and ethnographic findings help examine collective sensory perceptions and the
relationships between communication, power, and organization. In addition,
researchers analyzed organizational communication using a linguistic hermeneutic
approach, heavily influenced by European theorists. Composition-oriented US
researchers applied the tools of rhetorical analysis to an extended body of business
and technical material.

According to J. Scott et al., researchers are grappling with increasingly fine-
grained, theorized, and thorough interdisciplinary approaches to widely understood
business communications. Texts, whether online, paper, verbal, visual, etc., are
considered artefacts of social and business systems and as social acts shaped and
formed by various forces [1, p. 45]. This approach addresses the changed business
environment, and thus of business communication, in the 21st century.

D. Mumby points to four directions in organizational communication research
that are current directions in North American business discourse: interdisciplinary
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methods; emphasis on individual communication; new concepts of an organization;
and a new rhetoric of digital expression. Regarding the interdisciplinary nature
of business discourse, it is important to acknowledge that researchers in many
disciplines share and adapt methods for studying, for example, power relationships;
the formation of individual identity and consideration of differences such as
gender and ability; the concept of regulation in an organizational and professional
framework; and the impact of information technology. In the globalization era
individuals, not nations or companies, are the main agents of change; ubiquitous,
cheap telecommunications have created a level playing field and opened a
business competition to everyone. The advent of digital technologies has enabled
a significant expansion in the number of people who can engage in real-time
collaboration and competition with one another on a diverse array of tasks from
a multitude of locations across the globe. This has resulted in an unprecedented
level of equality between these people, a phenomenon that has not been witnessed
at any other point in human history.

The new organizational concept requires a new rethinking of regulatory
concepts. Researchers in corporate communications explore how leaders
communicate in new, more networked organizational structures, how they
formulate corporate strategy, and how they communicate their vision and
processes to people inside and outside the organization. Attention is focused on
how to convey persuasively. Another new organizational form and new research
arca are a virtual organization and virtual teamwork. Virtual collaboration
requires mutual knowledge across many global and organizational cultures
represented by individual team members and the development of hybrid team
cultures [1, pp. 47-51].

Letus take a closer look at the new rhetoric of digital expression. According to
Bizzell and Herzberg, «Rhetoric has several overlapping meanings: the practice of
oratory; the study of the strategies of effective oratory; the use of language, written
or spoken, to inform or persuade; the study of the persuasive effects of language;
the study of the relation between language and knowledge; the classification and
use of tropes and figures» The term «digital rhetoric» is defined as the application
of rhetorical theory to digital texts and performances. The primary activities
within the field of digital rhetoric include 1) the use of rhetorical strategies in the
production and analysis of digital text; 2) identifying characteristics, affordances,
and constraints of new media; 3) the formation of digital identities; 4) potential
for building social communities; 5) inquiry and development of rhetorics of
technology; 6) the use of rhetorical methods for uncovering and interrogating
ideologies and cultural formation in digital work; 7) an examination of the
rhetorical function of networks; 8) theorization of agency when interlocutors are
as likely to be software agents (or «spimes») as they are human actors [10, p. 44].
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Digital rhetoric is one of the current and most investigated directions in North
American business discourse.

Business discourse research: The Kazakhstan approach.

A historical analysis of the emergence of Kazakh business discourse reveals
a long tradition of using Kazakh in its linguistic genre and style in business
communication. The lack of effective communication and language skills among
those involved in state affairs and the business community makes the economic
debate in Kazakhstan even more difficult.

During the seventy years in the Soviet Union, business communication in
Kazakhstan was conducted in Russian. The promotion and regulation of Kazakh
language use since the independence of Kazakhstan have restored the rights and
multifaceted functions of the Kazakh language. The use of Kazakh is widespread
in business communication and is gradually taking up more space alongside
Russian and English.

In the latter half of the nineteenth century, the Russian language exerted
a profound influence on the evolution of the Kazakh language, giving rise to
a plethora of widely used expressions, including bekitiledi, tagaiyndaimyn,
atalmysh, qol gory, buryramyn and many others. For example, the works of
Kazakh enlighteners Abai Kunanbayev and Ibray Altynsarin on normalization
and standardization of the Kazakh literary language contain many borrowings
from the Russian language: advokat (adéoxam) — lawyer, dskert gybernator
(60ennviil 2ybepramop) — military governor, zan (3axown) — law, partia (napmus)
— party, sot (cyd) — court, bolys (sonocms) — parish, oiaz nachalnigi (erasa yesoa
unu aomunucmpamuerou eounuyst) — head of the county or administrative unit,
katelejke (kamanaosicka unu miopvma) — jail or prison, oraznoi (yezonwlil unu 21aea
yesoa) — county head, bitimshi (nocpeonux) — mediator, tilmdash (nepesoouux) —
translator, shagym (3asiBnenue) — application, shen aly (noryuame 36anue) — to
receive the title.

The evolution of the Kazakh business discourse is also associated with the
appearance and integration of new terminology that encompasses the inherent
resources of the Kazakh language (qayly, toraga nusqa), translational borrowing,
combined borrowing, and direct borrowing from Russian or other languages using
the Russian as a point of reference. A noteworthy aspect of Kazakh business
discourse is the formation of primary lexical-semantic and thematic groups,
which indicate positions, names of institutions, statuses, degrees, departments,
organizations, etc. additionally, there is the use of entirely borrowed abbreviations
from the Russian language, such as «o6icobec.» [11, pp. 143—-152].

According to S. K. Kenesbayev, the Russian language has brought its structure
and typology to the Kazakh-language business discourse, as well as the use of
various units, genres and communicative strategies. The result was the appearance
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in the Kazakh language of Russian-language borrowings and lexical-syntactic
loanwords formed during translation. For example, words such as budjet, bastyq,
qojawyn, naqty kapital, sertifikat, kyalik, deldal, aimaq [12, p. 36].

The Russian language is an invaluable tool for interethnic communication,
while English is an essential means of conducting international business. Both are
prerequisites for a successful integration into the global economy. In light of the
dynamic development of global and domestic business, as well as the distinctive
linguistic context in Kazakhstan, it can be posited that contemporary business
discourse in the country is shaped by the coexistence of three languages: Kazakh,
Russian and English. This policy has been announced as a national educational
goal in Kazakhstan’s schools and universities. In the context of globalization and
a free market economy;, the ability to speak three languages is widely regarded as
a key factor in ensuring economic competitiveness.

The distribution of Kazakh, Russian and English in business discourse is
explained by the above:

1 With the help of targeted government regulation, the use of Kazakh
in the spheres of official and non-official business communication has grown
considerably. The successful expansion of Kazakh business discourse can be
seen in this process.

2 In many respects, Russian business discourse continues to maintain its
position, both in the range of its genres and in the extent of communicative
functions. It has even extended its boundaries to include numerous foreign
companies and firms.

3 English business discourse, which occupies a leading position among foreign
languages in business communication with international partners and organizations,
is now an active component of business communication in Kazakhstan.

Until recently, the use of Kazakh in business communication was practically
non-existent, with the rarely employed as the medium for crucial business
documents and formal business negotiations. Irrespective of the nature of the
communication, the roles and status of the individuals involved, and the context and
location of the social interactions, the Kazakh business community demonstrated
anotable lack of emphasis on the utilization of the Kazakh language. Conversely,
over the course of seven decades, the discourse community was structured by the
impact of the Soviet business communication tradition, resulting in the uniform
utilization of all culturally influenced elements of business discourse. The language
and communication skills of business discourse participants, regardless of their
nationality, were formed within the framework of Russian business discourse, and
this framework was unwittingly transferred to Kazakhstan’s business discourse.
This led to the fact that almost all participants in domestic business discourse have
developed a firm habit of conducting business communications exclusively in

443



TopaiirbipoB ynuBepcureTiHig Xabapiusicsl. ISSN 2710-3528 Dunonoeusnvik cepus. Ne 4. 2024
Russian. English entered the realm of business communication with Russian (and
very rarely with Kazakh) when it subsequently became the working language of
numerous contemporary companies, including a multitude of joint ventures and
international corporations [13].

According to E. D. Suleimenova and G.G. Burkitbayeva, the development
of modern Kazakh business discourse is happening at an accelerated rate,
and a number of researchers are dedicating themselves to studying the
processes and speech strategies of the Kazakh language, such as the research
of N. I. Yergaziyeva and A. T. Yesetova on lexical and stylistic peculiarities;
B. S. Ashirova on terms and term formation; M. K. Mambetova on clichés
and cliché constructions as a main constituent of an official business style;
L. S. Duisembekova on the language of official business documentation;
G. A. Birali on the influence of Kazakh culture on the process of learning business
Kazakh [14, p. 445].

Language is a result of society, and therefore, the presence of any language
is linked to the activities of society as a whole. The problem of the relationship
between society and language is multifaceted and is determined by the social
essence of language. The ethno-cultural diversity of Kazakh society is supported
by a policy of linguistic pluralism that ensures that the language needs of all ethnic
groups are met and that they freely choose their language of communication,
learning and professional activity.

Conclusions

European business discourse research continues to be influenced by its applied
linguistic heritage, together with a renewed interest in the design of multimedia
documents. The interest in the intercultural and multimodal aspects of business
discourse offers a fruitful field of research, and experimental (quantitative)
approaches became more familiar to the community at large, alongside the
established mainstays of the survey, corpus-based and more qualitatively oriented
research. Additionally, researchers are increasingly adopting multimethod
approaches, including a combination of (qualitative and quantitative) approaches
from multiple disciplines. European researchers have conducted studies on
communication involving other European languages, as well as Business
English as a Lingua Franca (BELF) and Intercultural Bilingual Education (IBE)
interactions. Additionally, they have investigated the role of the native speaker
of English in communication with foreign language speakers of English in a
business environment.

The advent of new media presented significant challenges to individuals
engaged in communication during the era of Globalization. However, it also
offered considerable potential. These media are the basis for all the research
mentioned in this article, including interdisciplinary approaches, an emphasis on
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personal communication, new concepts of organization, and new rhetoric of digital
expression. Consequently, North American researchers and practitioners persist
in examining these models as they pursue strategies to enhance communication
in the global workplace.

The future of business discourse research in Europe and North America
world is expected to be a more nuanced and sophisticated understanding of talk-in
interactions within and by corporate organisations. As these companies develop
new ways of working, roles and relationships will inevitably change. This offers
researchers the chance to gain insight into how members of the organisation
develop and deploy flexible discourse-based competencies. Conversations and
texts are largely the work itself, rather than just a means to an end. Moreover, it
represents a renewed call for criticism to critical-thinking researchers who would
benefit from such changes in the industry.

Regarding the situation in Kazakhstan, we can note that the existence of
sufficient linguistic resources for Kazakhstan’s business discourse has been
attributed to the absence of linguistic and communicative competence of a
significant number of employees in the state and economic sectors, which has
led to Kazakhstan’s business discourse as an active discourse. There are objective
difficulties that arise from being fully implemented.

Nevertheless, the functional distribution of languages in today’s Kazakhstan
has changed. In accordance with the designation of Kazakh as a state language,
both the government and users of Kazakh and Russian are engaged in efforts to
promote the use of Kazakh in business communication and to alter the current
linguistic landscape in favour of Kazakh. In this sense, it can be said that Kazakh
and Russian, being partners in business communication, have, in a sense, found
themselves in a state of opposition. On the one hand, Russian remains a prevalent
language in business communication. Conversely, the directive on the dominant use
of Kazakh in business communication has accelerated the rapid spread of Kazakh.

Prior research on the historical development of Kazakh business
discourse has revealed that there is a long-standing tradition of utilizing
Kazakh in business communication, encompassing a distinctive genre and
linguistic means. Secondly, this tradition has ceased to evolve, resulting in
the current difficulties inherent in the functioning of business discourse in
Kazakhstan. Thirdly, business discourse in Kazakhstan is consistently and
actively promoted by the government, is undergoing rapid development,
and has established a discursive community.

It is necessary to conduct a more detailed examination of the functions of
Kazakh, Russian and English languages in Kazakhstan’s multi-ethnic community.
An understanding of the traditions and common usage of these languages is crucial
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for grasping the nuances of the Kazakh, Russian and English languages and the
distinctive roles they play in intercultural communication.
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*4. X. Xanenosa, b. M. Kaoviposa
TopaliFbIpOB YHHUBEPCHUTETI,

Kazakcran Pecnyonukacer, [TaBnogap K.
18.06.24 x. bacmara TyCTi.

11.10.24 . Ty3eTyJaepimMeH TycTi.

25.11.24 k. GachlIn mwbIFapyra KaObUIIaH bl

EYPOIMAJATBI, COJITYCTIK AMEPUKAJTATBI
KIOHE KASAKCTAHIAFBI ICKEPJIIK
JUCKYPCTBI 3EPTTEY TOCILJIIAEPI

Maxanaoa Eypona enodepinoe, Cormycmix Amepurxaoazvl dicoHe
Kasaxcmanoazvl ickeprik Ouckypcmol 3epmmey mociioepi KapacmulpblLi2aH.
Maxana asmopaapul ocvl endepoezi ickepiik OUCKYPC HCAHPIAPbIHbIY
MONBLIK MOHIH AULY JHCOHE ONApOblY OU3HeC daeMinde KONOAHLLILYbIH
3epmmey yuiin Oepekmepoi JHcuHan, manoan, xcytieneoi. Moicanol, ickepuik
xam anmacyovly Opmypii HCAupaapvl — KOMMEPYUSIbIK YCbIHbICMAP,
Kenicimuapmmap, KiueHmmepmeHr 6aiiansic, S1eKmpoHObIK ROULMA HCOHe
darxcumunvoi bavranvic zepmmenemini kepceminoi. Ickepiik Ouckypc
OOUBIHULA HCYMBICIAP CAH ANLYaH eKeHOiel anblkmanosl. JKazbawa, ayvizua
JICOHE JICENLNIK ICKePIIK OUCKYPC NPAZMAMUKA, KOZHUMUBUCIMUKA, KEUEHOI
Jrcone backa mocinoep mypevicoinan sepmmeneoi. ConvbimMen Kamap, coyebl
2HCBLLOAPHL OCbL eNL0EPOLH ICKEPAIK OUCKYPCHIH 3epmmey0ezi JCayaiblKmap
MeH UHHOBayUsIaped basblmmanzan 3epmmeyiep Kapacmuipwiiovl. Kaszipei
Ke30e iCKepaiKk OUCKYPCMAZbl 2eHOePIIK KAMbIHACMAP MEeH OUCKYPCHIbL
ounikmiy Kepinici peminde manoayza baca Hazap ayoapsliambvlHbl
AHLIKMAJObL.

HKannwr aneanoa, Oy scymoic 03 3epmmeyiepinoe nauoalanyaa Hemece
iCcKepliK OUCKYPCMblL OKblmy2a Mamepuai iz0eiminoep yulin nauoavl
pecypc 6oabin maodwLiaobL.
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Kinmmi ce30ep. ickepnix ouckypc, iCKepiiK OucKypcmol 3epmmey,
KOMMYHUKayus, ickepiik OUCKYPC JHCAHPIAPbL, MOOCHUEMAPALbIK
KOMMYHUKAYUS.

*4. X. Xanenosa, b. M. Kaoviposa
TopaiirelpoB yHUBEpCHUTET,

Pecnyonuka Kazaxcraw, . [1aBnonap
IMoctynuino B pepaxnuto 18.06.24.
IToctynuno c ucnpasienusmu 11.10.24.
IIpunsaro B neuars 25.11.24.

HoAXOAbI K U3YUEHUIO JEJOBOI'O JUCKYPCA B EPOIIE,
CEBEPHO AMEPUKE U KABAXCTAHE

B cmamve paccmompensvt nooxoovl Kk uzyueHuio 0e1068020 OUCKypca
6 Espone, Ceseprou Amepure u Kasaxcmane. Aemopvi cmamvu cobpanu,
NPOAHANUZUPOBATU U CUCMEMAMUSUPOBANY OAHHbLE, YMODbL PACKPbIMNG
6CIO CYUIHOCTD JHCAHPOB 008020 OUCKYPCA 8 IMUX CIPAHAX U U3Y4UNb
ux npumenenue 6 0erogom mupe. Hanpumep, 6vino noxazano, umo
UCCTIEOVIOMCSL PA3IUYHBLE JICAHPbI 0N0B0U NEPENnUCKU — KOMMepUecKue
NPeONodNCceHUsl, KOHMPAKMbL, OOWEHUe C KIUCHMAMU, DJIeKMPOHHASL NOYMA U
Gaxcumunvras cesa3b. Yemarnosieno, umo pabomul no 0e1080My OUCKYPCY
pasnoobpasuvl. Tucomennbill, YCMHBIIL U cemesoll 0el1060U OUCKYPC
UBVHACMCSL C MOYKU 3PEHUSI NPACMATNUKU, KOZHUMUBUCTIUKU, KOMNJIEKCHO20
u Opyeux nooxo0os. Kpome moeo, 6vliu paccmompenst Uccie008anus o
HOBBIX NOUCKAX U UHHOBAYUSIX 6 USVUEHUU OeTI08020 OUCKYPCA IMUX CINPAH
6 nocieonue 200bi.

bBovino obuapyaceno, umo 6 nacmosiyee epems akyenm oenaemcsi Ha
2eHOepHble OMHOULEHUSL 8 0€TI08OM OUCKYPCe U OUCKYPCe KAK NPOsLETeHUs
asmopumema.

B yenom, sma paboma sensiemcs nosezHvlm pecypcom 0/ mex, Kmo
uwem mamepuan Osi UCNOAb308ANHUSL 8 CEOUX UCCICOOBAHUAX UIU OISl
npenooasanus 0ei1080M20 OUCKYPCA.

Knwouesvie cnosa: denosoti ouckypc, ucciedoganue 0ei068020
OQUCKYPCA, KOMMYHUKAYUSL, ICAHPBL 008020 OUCKYPCA, MENCKYIbIMYPHAS
KOMMYHUKAYUS.
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