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CULTURAL KEYWORDS IN THE KAZAKH
BUSINESS DISCOURSE

Business communication currently occurs in almost all areas of society.
The ability to communicate with a business partner, understanding the
psychology of a communicant, especially in intercultural communication,
distinguishing between their worldview and ethnic norms are the major
factors in business negotiations. The research work is devoted to the
study of culture-specific keywords related to Kazakh business discourse
in intercultural communication. The hypothesis of the research is that
every culture can be explained and described with certain words called as
keywords. Cultural keywords can help to study, learn, and discuss cultures
of different nations all over the world. They can be referred to as a tool
for intercultural communication. The authors use semantic analysis as a
methodology to study the keywords and identify them in a text or culture.
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Findings of the research can be useful for intercultural and cross-cultural
studies as well as other interdisciplinary cultural and linguistic research.

Keywords: cultural keyword, intercultural communication, Kazakh
business discourse, semantic analysis, culture-specific, business
communication.

Introduction

In the era of globalization and internationalization it is very critical to know
basics of intercultural and/or cross-cultural communication. In the paper we claim
that cultural keywords can serve as a tool for intercultural and cross-cultural
communication. Cultural keywords are culture indicators: they help to describe
different cultures and civilizations. With the help of such keywords, we can easily
explain one cultural values and beliefs to other nations. This, in turn, enables
successful communication. At the course of research, we have realized that these
keywords bear mentally and culturally specific peculiarities. Therefore, we can
claim that they can be viewed as mirrors or reflectors of any culture they are used
within. Consequently, we can learn, compare, examine and explain cultures of
other nations, their mentality, beliefs and values, etc. through cultural keywords.
In other words, they can be used as culture indicators with the help of which
culture can be indexed.

Nowadays keywords are used in many fields of science. For example, in
corpus and computational linguistics they are used for indexing texts in search
engines, in marketing to sell the goods via internet, etc. A keyword bears
information and this characteristic feature makes it valuable. As for intercultural
communication keywords are used to describe and explain the cultures.

The first works related to cultural keywords go back to Williams in his
sociological studies. The author define keywords are «significant, binding words
in certain activities and their interpretation; they are significant, indicative words
in certain forms of thought» [1, p. 15]. Williams made an attempt to find a number
of words that play a particular importance and noted such words as society,
industry, democracy, class, art and culture which reflect the changes occurred in
life and society.

Comparative analysis of cultural keywords with a focus on semantic meaning
of words was made by Wierzbicka. Wierzbicka defines keywords as «the words
which are particularly important and revealing in a given culture.» The author
studied the Russian words sud’ba (roughly ‘fate’), dusha (roughly ‘soul’),
and foska (roughly, ‘melancholy-cum-yearning’) and states that they «play a
particularly important role in Russian culture and offer invaluable insight into this
culture» [2, p. 16].
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Rocci and Monteiro associate cultural keywords with evaluative connotations
that are particularly revealing of a culture’s beliefs or values [3, p. 66]. According to
Rigotti and Rocci cultural keywords are the «words that are particularly revealing
of a culture that can give access to the inner workings of a culture as a whole, to
its fundamental beliefs, values, institutions and customs. In short, of words that
explain a culture» [4, p. 125].

Klueva identifies cultural keywords as: «The more associations the
representative of this nation has in pronouncing the word, the more important it
is to the national culture. Words with rich associative field are usually depicted in
the folklore and in the works that become national classics. These words of special
importance and indicative of a single culture are called key words» [5, p. 25].

Akizhanova et al. consider cultural keywords as significant catalysts in
communicative interaction. They refer to Liebert’s definition identifying them
‘as linguistic points of reference within a communicative process» [6, p. 452].

In the recent research papers cultural keywords have also been studied in
argumentation. Bigi says: «keywords are lexical items that cannot be lacking if the
text is to achieve the communicative goal defined by the connective predicate...
Since arguments are the «bricks» for the construction of an argumentative
text, keywords can be defined as the words giving arguments their persuasive
power» [7, p. 131].

In corpus stylistic studies, namely, keywords analyses and studies of
collocations the works of M. Stubbs, M. Scott (Stubbs, 2005; Scott, 1999) are
significant. In this aspect keyword refers to a «word that occurs with unusual
frequency in a given text or collection of texts when this is compared with a
reference corpus of some kind. Crucially, this means that a keyword can be
unusually frequent or infrequent. Keyness is thus defined in terms of statistical
“unusuality’ [8].

Materials and Methods

Having studied research papers related to keywords we have distinguished
three main methods of the research: semantic analysis (A. Wierzbicka),
argumentative analysis (E. Rigotti, A. Rocci, S. Greco Morasso, S. Bigi, etc.) and
cultural studies (R. Williams, etc.). In the research, we exploit semantic analysis
as a major tool in cultural keywords identification. The theoretical domain for
the semantic analysis of cultural keywords is based on the works by Wierzbicka
(Wierzbicka, 1997, Stubbs, 1986; Shmeleva, 1993, Shmelev, 2005, Zemskaya,
1996, Semenuyk, 2002; Agapova, 2012; Pautkina, 2008; Trufanova, 2009; Faustov,
20009, etc.).

Analysis and Discussion

In view of globalization and digitalization tendencies in the world, semantic
analysis has become one of the key issues. For instance, semantic analysis can
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be used to solve problems in such fields as psychiatry (for diagnosing patients),
political science (predicting the results of elections), trade (analyzing the demand
for certain goods), linguistics (analyzing texts), search engines, automatic
translation systems, etc. [9, p. 113].

Semantic analysis helps us to search for the history, etymology of a certain
word. For example, in such Kazakh collocations as «kredit qorzhyny» (Kaz.
KpeauT KOpxbIHbL, £ng. loan portfolio), «tutynushy qorzhyny» (Kaz. TyThiHYyIIBI
KOpXBbIHBI, Eng. consumer goods basket), «valyuta qorzhyny» (Kaz. Bairora
KOpKbIHBI, Eng. currency basket) the keyword is translated into Kazakhs as
«qorzhyny» (kopxbrn). This can be explained by the history, customs and traditions
of the Kazakh people. Qorzhyn is a national domestic product woven from woolen
yarn, which is used for various household items. It is made in different ways, always
with elements of national patterns. Qorzhyn has been used by the Kazakhs since
ancient times. In qorzhyn Kazakh people kept kymyz (fermented dairy product
traditionally made from mare’s milk) and other beverages for a long time and saved
its healing properties. Using qorzhyn was very practical for the Kazakh people.
Besides, qorzhyn was very useful in household, it was also used to transport
products over long distances. Most often, qorzhyn was hanging on a horse or camel
on the sides of the animal, the weight is evenly distributed in front of or behind the
rider. It is known that double-sided qorzhyn helps animals to keep a balance, to
maintain steady running and to increase endurance. Since qorzhyn is very useful
and practical in household, this item can be observed not only in the Kazakh
tradition but also in all nomadic cultures. Besides, Kazakhstan, qorzhyn was used
by people of Middle Asia, Caucasus, Altai Mountains regions (Wikipedia). Thus,
we can meet in Turkish language Hurcin, Arabic Xurj «saddlebagy; Pers. Xurjin,
Azeri Hurcun, etc. [10]. All these words have the same meaning: a saddle bag
made of leather or fabric.

However, qorzhyn in the recent period has changed its meaning and started
being used in the meaning close to basket, bag, portfolio, etc. Hence, we can meet
such use of gorzhyn as:

— tutynushy qorzhyny (Kaz. TyTeiHy1s1 KOp:KbIHBEI) — market basket, inflation
basket;

—valyuta qorzhyny (Kaz. BaioTta KOp>KbIHBI) — currency basket;

— credit qorzhyny (Kaz. xpenut Kopxbiabl) — loan portfolio;

— investitsialyq qorzhyn (Kaz. WHBECTUIUSIIBIK KOPXKBIH) — investment
portfolio;

— tapsyrystar qorzhyny (Kaz. TanceipbicTap Kopkbiabl) — dealing portfolio,
order book;

— saqtandyru gorzhyny (Kaz. cakTanapIpy KOp»KbIHBI) — insurance portfolio;
and
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— aktsiyalar qorzhyny (Kaz. akuusuniap KopxkbiHbl) — share portfolio, stock
portfolio; etc.

The semantic analysis gives a way to the term formation, expansion and
metaphorization of the general meaning of a word — the expiry of the general use
of the word in a new concept in the field of special knowledge. This is also called
the terminating process. In the development of industry terms, there is a special
feature of using, first of all, Kazakh native words, the richness of the existing
indigenous lexical language. A great goal for language lovers is to accumulate
the wealth of the long-standing folk language, its vocabulary characteristic of
various fields, thereby increasing our language wealth, expanding the scope
of our use of words, and improving the language of science. For example, the
Kazakh word olzha (omxa) which means booty, profit or finding. Ospan says that
olzha is the name of a find, share, acquisition, gift, trophy or prize won during
various competitions [11]. The appearance of a long-awaited child in the family
can also be perceived as an olzha - a gift from the Almighty. Then he was given
an appropriate name — Olzhabai. There is even a famous Olzhabai Batyr in the
Kazakh history. He earned the love and veneration of the people by his bravery
in the fight against the Dzungars.

Olzha tartu (Kaz. ommka Tapty, Eng.presenting olzha), olzha beru
(Kaz.omxa 6epy, Eng. giving someone olzha), olzha ugynu (Kaz. omxa yreiny,
Eng.understanding olzha) are trophies of warriors who came with booty from
distant campaigns, hunters who returned from a successful hunt, wrestlers who
won a prize in a competition with a rival, winners in races or other competitions.
Olzha was presented only to those who were deeply respected - a friend, relatives,
matchmakers and in general dear people. Olzha could also be called a successful
acquaintance with a great man, or the acquisition of some long-awaited thing.

The concept of olzha (Kaz. omxka) is also associated, as we have already
mentioned, with the worldview of the Kazakh people. It is a cultural keyword.
As proof of this, the Kazakh language has the following phrases onorcamen kyn
KOpy, OHall onica, onxcaza 6anay, oaicanvl 0oLy, waw emekmeH oaxicaza 6amy,
yuipiymen yw moewols ondca kebeticin. However, in the recent texts related to
business and economics or finance, we can note the expansion of the lexical
meaning of olzha. For example, Bektaiuly uses the word olzha to explain the
meaning of the word paida (Kaz. naiina, Eng. income, profit, etc.) [12, p. 295]. As
a result, the work olzha has started being used in the Kazakh business discourse
as a business term (Kazakh-English dictionary). As an example, ley us consider
the following sentence:

Kocinke skaHa/iaH asik 6acKaH Ke3 KelIreH ajaM OHail 0JKa, CUKBIPITBI TAsKIIA
0oNIMalTHIHBIH TYCiHY1 Kepek. OFaH Koca KocinTi SMOLUSIMEH eMeC, CaHaIIbI TYPAE
OacraraH aypbic. MyHail mikipai 25 *KBUIIBIK TOKipHOeci 0ap Ka3aKCTaHIIBIK
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6usznecmen barelp Cusoek aiitein otbip. On Tengrinews.kz tinmricine Oeprex
cyx0aThIH/Ia KOCIMNTI KaJiail, HelleH 0acTay KeperiH, MaKcat KO, KaOieTiHe Kapai
aJlaMHBIH 3 TYpi Typasbl ailTein oepi. CoHnan-aK, OKyra KeHeC OepiIeTiH maiiias
onebuertep Ti3iMiH yCbIHABL. A enopaanbik ecenmi ['ynnyp [lonmankyn
OacTaraH KOCINTi 3aHAACTBIPY JKOIJAPBl MEH OllapFa KOMBLIATHIH TalanTap/bl
tyciagipai [13].

Translation: Anyone who is just starting a business should realize that it is
not going to be an easy prey, a magic wand. Besides, it is better to start a business
consciously, not with emotions. This opinion was expressed by Batyr Siyabek,
a Kazakhstani businessman with 25 years of experience. In an interview with
Tengrinews.kz, he told the correspondent about how to do business, where to start,
how to set goals, as well as the three types of people and their competencies. He
also provided a list of useful literature, which is recommended to read. And Gulnur
Sholpankul, an accountant from the capital, explained ways to legalize a business
and the requirements for them.

In this context olzha is used in the meaning of easy win, easy prey, easy
target. The word is used as an equivalent to a magic wand, which proves the
notion of something magic, which is unexpected and comes without any effort
(easy). The use of olzha in combination with the word easy (oxaii onsica) makes
some hint of negative meaning. Since according to the Kazakh worldview, easy
money is no good, only hard work (honest labour) can bring good wealth. This
can be proved by the proverbs and sayings: Exbecin eciz 6onca, batiiviebiy ceais
bonaovl. Enbeciy kammuol 6onca, mamxanviy mommi 6onaowr (lit. If you work
twice/double, your wealth [outcome] will be eight. If your work is hard, your
taste will be sweet); Exbex decern baiinvik bap epinbezeH dcememit, HOKUbLIbIK
Oezen acedipdi scepmen dicexcen ememin (lit. there is wealth that is achieved by
labor, which can eliminate poverty); Exbeei ocanzannbiy mokmoicol e2iz myaosi
(lit. The lamb of a hardworker will give birth to twins).

Results

Cultural keywords are the keys for understanding cultures, understanding
cultural differences and features. They act as catalyzers of intercultural
communication. In the paper we tried to identify potential methodology of
keywords identification. Though this methodology is not final and complete, we
assume the above mentioned three methods can contribute in keywords studies.
Based on the research via these methods we identified the following criteria of
cultural keywords:

— Frequency: cultural keywords appear more often in the text and in the
culture as whole compared to other linguistic units.

— Commonality of usage: cultural keywords are frequently and more often
used in the society (mass media, daily life, literature, etc.)
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— Word sense disambiguation: cultural keywords have several meanings and
are used in different fields with different meanings, i.e. derivative and connotative
meanings;

— Capability of keywords to create derivations and associations;

— Capability of keywords to contain summarized information;

— Capability of only significant words to serve as a keyword.

Based on this research we classify extralinguistic and intralinguistic features
and criteria of cultural keywords. Intralinguistic features include linguistic
specificity, frequency, semantic ‘richness’, ability to create semantic variations,
ability to create collocations and word phrases, etc. Extralinguistic features include
cultural specificity of keywords, cultural contextuality, functioning as cultural
symbols, ability to reflect traditional and cultural values of nations. Though,
we claim that this classification is conditional to some extent since cultural
significance of cultural keywords is based on integral principle of extralinguistic
and intralinguistic criteria and features of these linguistic units.

Conclusion

To sum up, cultural keywords help to specify basic, key concept of a text or
a culture as a whole. In terms of culture, they identify core values and traditions
of a nation. Cultural keywords are used as culture indicators; same as key words
serving as bibliographical indexes, cultural keywords help to index cultures and
groups of nation representatives in intercultural communication.
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3M. C. Hapukb6aes atbiaaarst KasM3YV,
Kazakcran PecniyOnukacel, ActaHa K.
“Astana IT University,

Kazakcran PecnyOnukacel, ActaHa K.;
SOnkeit MaprytaH aTbIHIAFbI

[aBnonap menaroruKaibiK YHUBEPCHUTETI,
Kazakcran Pecnyonukacer, [TaBnogap K.
04.04.24 x. Gacrara TycTi.

19.08.24 x. Ty3eTynepiMeH TYCTI.

25.11.24 k. GachlIn mbIFapyra KaObUITaH b

KA3AK ICKEPJIK JUCKYPCBIHJATBI
MOJIEHU HBIIHAH/bI TYHIH CO3JIEP

Ickepnix Kapvim-kameinac 6yeinoe KoeamHbl OAPIbIK CANANapbIHOA
Kez0eceol. Ickepu cepikmecnen KapbiM-KamulHAC Heacati Oiny, KOMMYHUKAHIMMbIHY
NCUXONIO2USICHIH MY CIHY, 9Cipece MOOCHUCMAPATbIK KAPbIM-KAMbIHAC YOepICiHOe
OMbIY OYHUCTAHBIMbL MEH IMHUKALLIK, HOPMATAPLIH AXICLIPAMY ICKepIiK
Keicco30epoiy Manb30bL (haxmopiapsl 607bin kenedl. Maxana MooeHuemapabvix,
KOMMYHUKAYUSL MEOPUsIChbl He2I3iHOe KA3aK ICKEPIIK OUCKYPCbIHA OALIAHbICTIbL
MOOCHU-HLIUAHObL MYUIH CO30epOi 3epmmeyee apHAIZaH. 3epmmey SUnome3acol
OotbIHIA, POIp MOOeHUemMME MYUiH Kitm ce30ep 0en amaiamvli Oeneii Oip
co30ep KamapwimMer mycinoipyee dcone cunammayea 601aobl. Mooenu HoluaHobl
MoK OipniKMepOi MyiiH co30ep PojtiH amKapaobl, 01ap OYHUe HCy3IHOe2i pmypi
VIMmapobly, MoOeHUemmepin 3epmmeyee, o1apobl Mmamyed HcoHe CUnammayed
xomexmeceol. Tyiiin co30epOi MOOeHUemapablK, KOMMYHUKAYUSL KYPATbl Oen
myciHyee 601a0bt. ABMopiap CemMaHmuKambIk maioayobl myuiH co30epoi 3epmmey
JICOHe ONapObL MOMIHOE HeMece MOOSHUemme aHbIKmay aoicmemect peminoe
KONMOGHYObL YChIHAObL. 3epmmey HOmudice/epi MOOCHUCIAPATbIK, 3ePMMeyepee,
COHOQUI-AK, 6ACKA 0a NSHAPATBIK, MOOCHU HCOHE JIMHSBUCTIUKAILIK, 3¢PIMMeyepee
nauoacsIH Mu2izeol.

Kinmmi co30ep: moOeru myiiin o3, MOOCHUEeMApabli KOMMYHUKAYUS, KA3AK,
OU3HEC OUCKYPChL, ICKePIIK OUCKYPC, CEMAHMUKAIBIK, MANOAY, MOOCHU HbIUAHObL,
ICKepIiK KapbIM-KAMbIHAC.
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2 EBpa3uiickuii HalMOHATBHBIN

yHusepcurer umenu JI. H. I'ymunesa,

Pecnyonmuka Kaszaxcran, r. AcraHa;

SKA3I'HOY umenu M. C. HapukbOaesa,

PecniybOnuka Kazaxcran, . Acrana

*Astana IT University,

Pecnyonmuka Kaszaxcran, r. AcraHa;

STlaBmogapckuii mearoruyecKuii

YHHBEPCHUTET UMeHH AJikess Maprynana,

Pecniyonuka Kazaxcraw, 1. [1aBogap.

IMoctynuno B pepaxuuto 04.04.24.

[Toctynuno ¢ ucnpasienusmu 19.08.24.

[Ipunsaro B neuars 25.11.24.

KJIIOYEBBIE CJIOBA KYJIBTYPbI
B KABAXCKOM JIEJIOBOM JUCKYPCE

BusHec-koMmyHUKayus ce200Hs 6CMpetaemcst NPAKMUYEcKy 60 6Cex
chepax acuzHu obujecmea. Ymenue o6ujamucsi ¢ 0el06bIM NAPNHEPOM,
NOHUMAHUE NCUXOTIO2UU KOMMYHUKAHMA, OCOOEHHO 8 NPOYECCe MEICKYIIbINYPHOLL
KOMMYHUKAUYUY, DASTUYEHUE €20 MUPOBO3ZPEHUS U JIMHUHECKUX HOPM SIQTSIIONICSL
sadicHetiuMU ghaxmopamu 8 0enosvix nepecosopax. Cmamvsi nocesujera
UBVHEHUIO KYIbIYPHO-CREYUPDUUECKUX KTIOUEGbIX CIIOB, CEA3AHHBIX C KAZAXCKUM
0e106bIM OUCKYPCOM 6 ACHEKINe MENCK)IbIMYPHOU KoMmyHukayuu. I unomesa
UCCTIPO0BAHUS 3AKTIOUACICSL 8 MOM, Umo JH0OVI0 K)IIbIMYPY MONCHO OObACHUNTL
U ONUCAMb C NOMOLYBIO ONPEOCTIZHHBIX TUHSGUCTIUHYECKUX COUHLL, M.H. KTHOHYEBbIX
06 Kybypol. Kiouegble ciosa Kyibniypbl MO2YIM NOMOUb G UBVHEHUL, NOSHAHULL UL
00CYIHCOCHU KYTILITLYD PASHBIX HAPOOOGMUPA, .E. OHUSIGTSIIOMCS UHCIPYMEHIMOM
MENCK)TINTYPHOU KOMMYHUKaYULL. Memooom uccie006aHUs U BbII&TEHUSA KTIHOYEBbIX
C08 8 MeKcme Wik KVIbNype NOCTYHCUT CeMaHmuyeckuti ananus. Pezymvmano
uccie0oganus 6y0ym noje3Hvl 6 MENCKVIbIMYPHBIX U KPOCCKYIbNYPHbBIX
UCCTIPOOBAHUSIX, A MAKHCE 8 OPYUX MEHCOUCYUNTUHAPHBIX KYJIbINYPONIOUMECKUX UL
JIUHEBUCTIUMECKUX UCCTCOOBAHUSIX.

Kniouesvle cnosa: knouesoe ciogo Kyibmypbl, MelCKYIbMYPHAs
KOMMYHUKAYUsL, Oel080U OUCKYPC KA3AXCKO20 S3bIKA, OU3HEeC-OUCKYPC,
CEMAaHMUYECKULL AHAIU3, 0ENI06ASI KOMMYHUKAUUSL.
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